
from   09.00           Registration, coffee & sticking Post-its to poster walls
   

09.30 – 09.45        Welcome & introduction to the day
  

09.45 – 11.00  Let’s explore: Scaling Research Communication  
• Inputs by participating researchers & sharing experiences:

 

11.00 – 11.15         Coffee break

  

11.15 – 12.00 

 

Let’s discuss: Scaling Research Communication
• Bringing in your opinions: challenges of scaling research communication
• Panel discussion with:
   Dr. Philip Biessey, Dr. Tito Gehring, Dr. des. Anika Soraya Meißner, Dr. Daniel Siegmund

 

12.00 – 12.45         Lunch break 

  

12.45 – 14.00 

 

Peer Power: Explain your research to other disciplines

 

• Post-it session in interdisciplinary groups (4 participants)
• give & get feedback from you group members

 

14.00 – 14.15         Coffee break 
 

 
Getting to know your projects: Post-it session beyond disciplinary borders
• Open Post-it session: 
• 45 minutes even Post-it numbers | 45 minutes odd Post-it numbers

 

 

16.00    Sign-out, networking & finishing snacks & drinks

RESEARCH COMMUNICATION DAY 2024 
Exploring the Range of Research Communication

short expert inputs – panel discussion –  interactive Post-it session

Thursday, 21 March 2024 // 9.30-16.00 h, Veranstaltungszentrum RUB

Register online by 18 March 2024! 

Join for RS certificate!

14.15 – 15.45 

15.45 – 16.00 
• with wrap up
Farewell

Dr. Philip Biessey (Responsible Process Engineering, RUB):
"Opening the scene: scaling research communication - is that important?

Dr. Daniel Siegmund (Inorganic Chemistry I, RUB):
"Learning outcomes & experiences: communicating research in my community and with
non-university partners and stakeholders."

Dr. Tito Gehring (Urban Water Management and Enivoronmental Technology, RUB):
"Learning outcomes & experiences: communicating research in my community and in interdisciplinary
research communities."

Dr. des. Anika Soraya Meißner (German literature of the late Middle Ages, RUB):
"Learning outcomes & experiences: communicating research in my community and for the broader
 public."

• Bringing in your opinions: how you understand scaling research communication


